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What’s in the Communications Mix?

Advertising

Sales Promotion

Merchandising

Public Relations & Publicity

Personal Sales
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Publicity



What’s in the Communications Mix?

Personal Sales



What’s in the Communications Mix?

Sales Promotion



In your shop…



What’s in the Communications Mix?

Merchandising



The Rules

 Have a purpose

 Compatibility & Consistency

 Practicality

 Visibility

 Simplicity

 Knowledgeable employees



In your shop…



At your farm…



Opportunities: Visual Merchandising

 Holidays & Seasons

 Recipe Book

 Freezing & Canning Supplies

 Bake Mixes 

 Complimentary products

 Shopping bags



Get the picture - Visual Merchandising!

 Tell customers how to 
use/prepare the product

 Samples 

 Cross-promotion & 
Display Design

 Cucumbers + Dill

 Tomatoes + Herbs for 
making salsa and sauces

 Salad Veggies together

 New Potatoes + Green 
Bean

 Impulse Snacks: Apples + 
Caramel for dipping



Obstacles

 Facility

 Elements

 Space

…or Opportunities!



THANKS & QUESTIONS

STEPHANIE RHODES

BLOOMIN’ COMMUNICATIONS

EMAIL: STEPHRHO@GMAIL.COM

PHONE: 618-697-0270
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